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ABSTRACT
In our society, there is often a default preference for the most popular or prominent option, known as the "number 1

choice." Whether it is choosing the most successful person to compare oneself to, the most expensive product on the

market, or the most popular opinion in a group, the number 1 choice tends to dominate decision-making processes.

However, this default preference for number 1 can lead to cognitive biases, inflated prices, and social inequalities. To

address this issue, we introduce the Principle of Boycotting Number 1s, which emphasizes the importance of

considering alternative options beyond the most prominent choice. In this paper, we will explore the applications of

this principle in psychology, including decision-making, cognitive biases, social comparison, group dynamics, and

consumer psychology. By challenging the status quo and promoting more balanced perspectives, the Principle of

Boycotting Number 1s can contribute to better outcomes for individuals and society as a whole.
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INTRODUCTION
In today's fast-paced and interconnected world, individuals are 
constantly bombarded with choices in various aspects of their 
lives. From selecting a career path to purchasing a new gadget, 
the overwhelming amount of available options can often lead 
people to resort to shortcuts and default preferences in their 
decision-making processes. One such pervasive preference is the 
inclination towards the number 1 choice-the most popular, 
expensive, or acclaimed option in a given context. While this 
tendency may seem efficient and justifiable in certain situations, 
it may also contribute to cognitive biases, distorted valuations, 
and social inequalities.

To challenge this deeply ingrained preference for the number 1 
choice and its detrimental consequences, we introduce the  

Principle of Boycotting Number 1s. This innovative principle 
advocates for the deliberate consideration of alternative options 
beyond the most prominent or popular choice. By doing so,  
individuals can foster more balanced perspectives, make better-
informed decisions, and ultimately contribute to a fairer and 
more equitable society. 

In this paper, we delve into the various applications of the 
Principle of Boycotting Number 1s within the field of 
psychology. We examine how this principle can be employed to 
counteract cognitive biases, promote healthier social 
comparisons, facilitate more inclusive group dynamics, and 
inform consumer psychology and marketing strategies. By 
exploring these diverse applications, we aim to demonstrate the 
far-reaching implications of the Principle of Boycotting Number 
1s for both individual well-being and societal progress.

Review Article

Correspondence to: Esmaeil Farshi, Medical Research Center, University of Tennessee, Knoxville, USA, E-mail: farshiesmaeil@gmail.com; farshi@
technologiest.com

Received: 09-May-2023, Manuscript No. JOP-23-21298; Editor assigned: 12-May-2023, PreQC No. JOP-23-21298 (PQ); Reviewed: 26-May-2023,
QC No JOP-23-21298; Revised: 02-Jun-2023, Manuscript No. JOP-23-21298 (R); Published: 09-Jun-2023, DOI: 10.35248/2378-5756.23.26.614

Citation: Farshi E, Ghorbanpour F, Keser S (2023) Challenging the Status Quo: Unraveling Hidden Dynamics in Psychological Decision-Making. J
Psychia. 26:614.

Copyright: © 2023 Farshi E, et al. This is an open-access article distributed under the terms of the Creative Commons Attribution License, which
permits unrestricted use, distribution, and reproduction in any medium, provided the original author and source are credited.

J Psychiatry, Vol.26 Iss.7 No:1000614 1

1*



In conclusion, the Principle of Boycotting Number 1s presents a 
transformative approach to decision-making, with the potential 
to reshape individuals' perspectives and enhance their well-being. 
By challenging the default preference for the most popular or 
conventional choice, this principle encourages individuals to 
explore alternative options and experiences, leading to more 
informed decision-making, enhanced personal development, and 
increased life satisfaction. 

Addressing cognitive biases and enhancing decision-
making processes

The human mind, while capable of remarkable feats, is also 
prone to errors and biases when processing information and 
making decisions. These cognitive biases arise due to various 
psychological factors, such as the reliance on mental shortcuts 
(heuristics), limited cognitive capacity, and the influence of 
emotions on judgment [2]. One such bias that can be mitigated 
by applying the Principle of Boycotting Number 1s is the 
anchoring effect, which refers to the tendency of individuals to 
rely too heavily on the first piece of information they encounter 
when making decisions [3].

By consciously considering and evaluating alternative options, 
individuals can reduce the influence of the anchoring effect on 
their decision-making processes. For example, when purchasing 
a car, instead of focusing solely on the most expensive or 
luxurious model (the number 1 choice), buyers can explore 
other options in the market and potentially identify a more 
suitable and cost-effective vehicle [4]. This practice can lead to 
more rational and well-informed decisions, ultimately 
contributing to better outcomes and increased satisfaction. 
Another cognitive bias that can be addressed through the 
Principle of Boycotting Number 1s is the availability heuristic, 
which describes the tendency to overestimate the likelihood of 
events based on their immediate accessibility in memory [5]. By 
actively seeking out and considering alternative options beyond 
the most salient or popular choice, individuals can counteract 
the influence of the availability heuristic on their judgments and 
decisions. This approach can promote more accurate 
assessments of probabilities and risks, as well as more informed 
choices in various contexts [6].

Moreover, the Principle of Boycotting Number 1s can help 
individuals overcome confirmation bias-the tendency to search 
for, interpret, and remember information in a way that confirms 
one's preexisting beliefs or hypotheses [7]. By encouraging 
individuals to explore alternative perspectives and options 
beyond the most prominent choice, this principle fosters a more 
open-minded and balanced approach to decision- making. In 
turn, this can contribute to more objective evaluations of 
evidence, greater adaptability to changing circumstances, and 
improved decision- making outcomes [8].

In summary, the Principle of Boycotting Number 1s can be 
effectively employed to counteract various cognitive biases and 
enhance decision-making processes. By fostering a more 
balanced and nuanced approach to evaluating options, this 
principle can lead to more informed choices, better outcomes, 
and improved overall well-being for individuals (Figures 1 and 
2).
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The structure of the paper is as follows: First, we provide a 
comprehensive overview of the Principle of Boycotting Number 
1s and its underlying rationale. We then discuss the potential 
applications of this principle in the context of decision-making 
and cognitive biases, highlighting how it can contribute to more  
informed and rational decisions. Next, we explore the relevance 
of the Principle of Boycotting Number 1s for social psychology, 
focusing on social comparison processes, self-esteem, and group 
dynamics. Subsequently, we investigate the implications of this 
principle for consumer psychology and marketing, emphasizing 
its potential to foster greater competition and innovation in the 
marketplace. Finally, we conclude by summarizing the key 
insights derived from our analysis and discussing future research 
directions in the application of the Principle of Boycotting 
Number 1s in psychology.

LITERATURE REVIEW

Background of the principle of boycotting number 
1s

In today's world, individuals are frequently confronted with 
numerous choices, ranging from everyday decisions like selecting 
a car or a smartphone to more complex choices such as business 
tenders. A common tendency is to gravitate towards the number 
1 option, whether it be the most popular, most expensive, or the 
cheapest in a tender [1]. However, this inclination can lead to 
artificially inflated prices and significant financial and non-
financial losses.

Farshi (2023) introduced the groundbreaking Principle of 
Boycotting Number 1s, which emphasizes the importance of 
choosing the second or third option instead of the most popular 
or expensive choice [1]. This novel approach to decision-making 
can result in fairer prices, more accurate valuation of products 
and services, and overall greater financial and non- financial 
benefits in the long run. The principle has broad applications 
across various fields, including mathematics, science, physics, 
chemistry, biology, political science, social science, logic, 
decision-making, psychology, economy, and business.

The Principle of Boycotting Number 1s challenges the 
conventional wisdom of always opting for the number 1 choice 
and demonstrates that choosing the second or third options can 
lead to more accurate valuation, better outcomes, and increased 
satisfaction [1]. It promotes critical thinking, encourages the 
consideration of alternative options, and can result in better 
outcomes for individuals and society as a whole. Furthermore, 
Farshi (2023) highlighted the potential applications of this 
principle in various fields, such as the economy, business, 
industry, social life, and science, with a particular emphasis on 
tenders [1]. By collectively adopting this strategy, it can result in a 
decrease in inflated prices in the market, leading to a fair and 
stable Nash equilibrium [1]. This revolutionary principle has the 
potential to revolutionize decision-making processes and 
contribute to achieving price fairness in the market. It can affect 
the global economy and economic decisions of governments and 
companies. Farshi also proposed the Principle of Uncertainty in 
Prioritizing Number 1 Choices as an alternative term for the 
Principle of Boycotting Number 1s [1].
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Figure 1: Flowchart illustrating the decision making stages and 
the influence of selected cognitive biases and heuristics. Stages 
of the decision making process are shown at bottom level, 
while example biases and heuristics are represented at the top 
level, connected by dased lines to indicate their potential 
impact on specific stages.

inferiority, promote more accurate self- assessments, and
contribute to increased self-esteem and well-being [10].

In addition, the Principle of Boycotting Number 1s can be
employed to improve group dynamics and decision-making. In
group settings, a dominant or charismatic individual may
disproportionately influence the group's decisions, leading to an
overreliance on the number 1 choice [11]. By encouraging group
members to consider alternative perspectives and opinions (the
second or third choices), the principle can promote more
inclusive and democratic decision-making processes within
groups. This approach can help minimize groupthink, foster
creativity and innovation, and ultimately lead to more effective
problem-solving and decision-making outcomes [12].
Furthermore, the Principle of Boycotting Number 1s can be
applied to the field of consumer psychology, offering valuable
insights into purchasing decisions and the role of marketing in
shaping consumer preferences. By examining the impact of
choosing the second or third most popular or preferred
products, researchers can gain insights into the strategies that
can effectively challenge the dominance of established brands
and promote greater competition and innovation in the
marketplace [13].

In conclusion, the Principle of Boycotting Number 1s can
provide valuable insights and benefits in various psychological
contexts, from social comparison and self-esteem to group
dynamics and consumer psychology. By promoting more
balanced perspectives and informed choices, this principle can
contribute to improved well-being for individuals and groups, as
well as fostering innovation and competition in the marketplace
(Figure 3).

Enhancing creativity and innovation through the
principle of boycotting number 1s

The Principle of Boycotting Number 1s can play a crucial role in 
fostering creativity and innovation, both at individual and 
organizational levels. By actively seeking alternatives beyond the 
most popular or established solutions, individuals and 
organizations can stimulate novel ideas, challenge conventional 
wisdom, and ultimately drive the development of 
groundbreaking products, services, and technologies.

Individual creativity: At the individual level, the Principle of 
Boycotting Number 1s can be applied to various creative 
processes, such as brainstorming, problem-solving, and artistic 
expression. By intentionally avoiding the most obvious or 
popular choices (the number 1 choice), individuals can
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Applying the principle to social comparison and
self-esteem

Social comparison is a fundamental aspect of human behavior, 
wherein individuals evaluate their abilities, achievements, and 
qualities by comparing themselves to others [8]. While social 
comparison can serve adaptive functions, such as providing 
information about one's standing in a group or motivating self-
improvement efforts, it can also lead to negative outcomes, 
particularly when individuals exclusively compare themselves to 
the most successful or accomplished individuals (the number 1 
choice). Such comparisons can result in feelings of inferiority, 
decreased self-esteem, and reduced life satisfaction [9].

By applying the Principle of Boycotting Number 1s to social 
comparison processes, individuals can foster a more balanced 
and realistic perspective on their own abilities and achievements. 
Instead of focusing solely on those at the top of the hierarchy, 
individuals can compare themselves to others who are slightly 
less successful or accomplished (the second or third choices). 
This approach can help reduce feelings of inadequacy or
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Figure 2: A bar chart comparing the Prevalence of Different 
Biases and Industries in decision making across various 
contexts, industries, or populations, highlighting the 
widespread influence of these cognitive factors on decision 
making. Note: (   ) Archiving; (    ) Cognitive Biases; (    ) 
Availability heuristics.

Figure 3: A diagram illustrating the key components of social 
comparison theory, depicting the relationship between the 
individual, upward and downward comparisons, and their 
respective positive and negative effects on well-being.



challenge themselves to think more critically, explore diverse
perspectives, and generate innovative ideas [14]. For instance, in
a brainstorming session, individuals can be encouraged to
develop and share ideas that diverge from the most popular or
established solutions. By promoting the exploration of less
conventional alternatives, the Principle of Boycotting Number
1s can facilitate the generation of unique, creative ideas that
might otherwise be overlooked [15].

Organizational innovation: At the organizational level, the
Principle of Boycotting Number 1s can be employed to foster a
culture of innovation and continuous improvement. By
challenging established practices and encouraging the
exploration of alternative solutions, organizations can create an
environment that supports risk-taking, experimentation, and
learning [16]. For example, organizations can apply the principle
to their decision-making processes by systematically reviewing
and considering the second or third most popular options in
addition to the most popular or established choice. This
approach can help organizations identify hidden opportunities,
capitalize on underutilized resources, and ultimately achieve a
competitive advantage in the marketplace [17].

Interdisciplinary collaboration: The Principle of Boycotting
Number 1s can also be applied to interdisciplinary
collaboration, which is increasingly recognized as a key driver of
innovation and discovery [18]. By encouraging the integration of
diverse perspectives and expertise beyond the most dominant or
established disciplines (the number 1 choice), the principle can
promote the development of novel, boundary-spanning ideas
and solutions. For instance, in the context of scientific research,
the Principle of Boycotting Number 1s can be applied to foster
collaboration between researchers from different fields, leading
to the emergence of innovative, interdisciplinary research
questions and methodologies [19].

In conclusion, the Principle of Boycotting Number 1s can
significantly enhance creativity and innovation at both
individual and organizational levels. By promoting the
exploration of alternative options beyond the most popular or
established choices, this principle can facilitate the generation of
unique ideas, foster a culture of continuous improvement, and
ultimately drive groundbreaking advancements in various
domains (Figure 4).

Enhancing personal growth and well-being through
the principle of boycotting number 1s

The Principle of Boycotting Number 1s can also contribute
significantly to personal growth and well- being. By encouraging
individuals to explore alternative options and experiences
beyond the most popular or established choices, this principle
can facilitate personal development, foster resilience, and
enhance overall life satisfaction.

Personal development: Personal development involves the
continuous process of self-improvement, encompassing aspects
such as self-awareness, goal-setting, skill development, and self-
regulation [20]. By applying the Principle of Boycotting Number
1s, individuals can identify unique opportunities for growth that
might otherwise be overlooked in favor of more popular or
conventional paths. For instance, in the context of career
development, the principle can encourage individuals to
consider alternative professional paths beyond the most
prestigious or lucrative option (the number 1 choice). This
approach can help individuals identify meaningful and fulfilling
career opportunities that align with their personal values,
interests, and strengths [21].

Resilience and adaptability: Resilience refers to the ability to
effectively cope with and adapt to adversity, challenges, or
significant sources of stress [22]. By promoting the exploration
of alternative options and experiences beyond the most popular
or established choices, the Principle of Boycotting Number 1s
can foster resilience and adaptability in the face of life's
challenges. For example, when facing a setback or failure,
individuals can apply the principle to identify alternative
pathways or strategies to achieve their goals, rather than
becoming fixated on the most popular or established approach
(the number 1 choice). This flexible mindset can help
individuals navigate obstacles and setbacks more effectively,
ultimately fostering personal growth and resilience [23].

Life satisfaction and well-being: Life satisfaction refers to an
individual's overall evaluation of their life circumstances and
experiences [24]. By encouraging individuals to explore and
embrace a diverse range of options and experiences beyond the
most popular or conventional choices, the Principle of
boycotting number 1s can contribute to increased life
satisfaction and well-being.

For instance, in the context of leisure activities, individuals can
apply the principle to discover new hobbies, interests, or social
connections beyond the most popular or mainstream options
(the number 1 choice). This approach can help individuals
cultivate a more diverse and fulfilling range of experiences,
ultimately contributing to enhanced life satisfaction and overall
well-being [25].

In conclusion, the Principle of Boycotting Number 1s can play a
crucial role in enhancing personal growth and well-being. By
promoting the exploration of alternative options and
experiences beyond the most popular or established choiceings,
this principle can facilitate personal development, foster
resilience, and ultimately contribute to increased life satisfaction
and overall well-being (Figure 5).
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Figure 4: Organizational chart illustrating the hierarchy and 
relationships within an organization, emphasizing the impact 
of group dynamics and decision making process on innovation 
and creativity.



overlooked. One approach is to use a decision matrix, a tool that
helps compare multiple options based on specific criteria [29].
This method allows individuals to evaluate options beyond the
most prominent choice, promoting more balanced and
informed decision-making.

Social support and group interventions: The principle of
Boycotting Number 1s can be integrated into group
interventions and social support systems. Encouraging
individuals to share their experiences and perspectives on
implementing the principle can foster collective learning and
promote more inclusive decision-making within groups. For
instance, group therapy or support group settings can integrate
discussions on applying the principle in various aspects of
participants' lives, such as career development, relationships,
and personal well-being.

Educational programs and public awareness: Raising public
awareness about the principle of Boycotting Number 1s and its
potential benefits can promote broader adoption of this
approach. Educational programs and workshops can be
developed to teach individuals about the principle and provide
practical strategies for implementing it in various aspects of their
lives. Additionally, public awareness campaigns can emphasize
the importance of considering alternative options and
challenging the status quo in decision-making processes.

In conclusion, the principle of Boycotting Number 1s has
numerous practical applications and interventions that can help
individuals implement this transformative approach to decision-
making and personal growth. By incorporating mindfulness,
cognitive reappraisal, goal-setting, social support, and
educational programs, individuals and society as a whole can
benefit from the improved decision- making, personal
development, and well-being that this principle promotes.

Potential limitations and future directions for the
principle of boycotting number 1s

While the principle of Boycotting Number 1s offers numerous
potential benefits for decision-making and personal growth, it is
important to acknowledge its potential limitations and consider
future directions for research and application.

Contextual factors: The effectiveness of the principle of
Boycotting Number 1s may be influenced by contextual factors,
such as individual preferences, cultural norms, and situational
constraints. In some cases, the number 1 choice might indeed
be the most suitable option for an individual, based on their
specific needs and circumstances. Further research is needed to
explore how the principle can be adapted and applied across
diverse contexts and populations.

Moderation and balance: Although the principle of Boycotting
Number 1s encourages individuals to consider alternative
options, it is essential to strike a balance between exploring new
possibilities and recognizing the value of established choices.
Excessive reliance on this principle may lead to unnecessary
contrarianism or decision fatigue. Future research should
investigate the optimal degree of application and potential
moderating factors to maximize the benefits of this approach.
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Practical applications and interventions for
implementing the principle of boycotting number
1s

The Principle of Boycotting Number 1s has the potential to 
transform the way individuals approach decision-making and 
self-improvement. In this section, we will discuss practical 
applications and interventions that can help individuals 
implement this principle in their daily lives, promoting more 
balanced perspectives, improved decision-making and enhanced 
well-being.

Mindfulness and reflection: Mindfulness, defined as non-
judgmental, present-moment awareness, can be an effective 
approach for implementing the Principle of Boycotting Number 
1s [26]. By cultivating mindfulness, individuals can become 
more aware of their default tendencies to favor the number 1 
choice and consciously direct their attention toward alternative 
options. Regular mindfulness practice, such as meditation or 
journaling, can help individuals reflect on their decision-making 
patterns and identify opportunities to apply the principle in 
their lives [27].

Cognitive reappraisal: Cognitive reappraisal is a cognitive 
emotion regulation strategy that involves changing one's 
interpretation of a situation to alter its emotional impact [28]. 
Individuals can use cognitive reappraisal to challenge their 
automatic preference for number 1 choices by considering 
alternative perspectives and recognizing the potential benefits of 
exploring other options. For example, when faced with a 
decision, individuals can reframe the situation by asking 
themselves questions such as, "What are the potential 
advantages of choosing the second or third option?" or "How 
might this alternative choice contribute to my personal growth 
and well-being?"

Goal setting and decision making: Individuals can apply the 
Principle of Boycotting Number 1s when setting personal goals 
and making decisions. By consciously considering the second or 
third best options, individuals can identify unique opportunities 
for growth and development that might otherwise be

5

Figure 5: Line graph illustrating the relationship between 
resilience, well-being, mindfulness, and emotion regulation 
over time. The graph highlights how improvements in 
mindfulness and emotion regulation contribute to increased 
resilience and well-being. Note: (    ) Resilience; (   ) Well-
Being; (     ) Mindfulness; (     ) Emotion Regulation.
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can contribute to personal growth and well-being by facilitating 
personal development, resilience, and adaptability.

Practical applications and interventions, such as mindfulness, 
cognitive reappraisal, goal-setting, social support, and 
educational programs, can help individuals effectively 
implement this principle in their daily lives. While there are 
potential limitations and areas for future research, the Principle 
of Boycotting Number 1s holds significant promise as a valuable 
tool for fostering more balanced decision-making, personal 
growth, and overall well-being. Ultimately, embracing the 
Principle of Boycotting Number 1s can empower individuals to 
challenge the status quo, pursue unique paths, and cultivate a 
richer, more fulfilling life experience. As society continues to 
evolve and new opportunities emerge, this principle can serve as 
a guiding force for those seeking to maximize their potential, 
enhance their well-being, and make a meaningful impact on the 
world around them.
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novel approach to decision-making and personal growth, with 
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future research, the principle holds promise as a valuable tool 
for fostering more balanced decision- making, personal 
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CONCLUSION
The Principle of Boycotting Number 1s presents an innovative 
approach to decision-making, personal growth, and well-being. 
By challenging the default preference for the most popular or 
conventional choice, this principle encourages individuals to 
explore alternative options and experiences, leading to more 
informed decision-making, enhanced personal development, 
and increased life satisfaction. Through its applications in 
various domains, such as career choices, relationships, leisure 
activities, and consumer behavior, the Principle of Boycotting 
Number 1s demonstrates its potential to foster more balanced 
perspectives and diverse experiences. Furthermore, the principle
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Figure 6: Scatter plot illustrate the relationship between 
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line represents a linear regression fit to the data.
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