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DESCRIPTION
Internet marketing is a term whose scope is expanding day by
day. In addition, communication with consumers over the
internet  takes  many  forms  and  names  almost  every  day.  In
general means rapid changes and new dimensions in all
segments. Therefore, there are all-new terms related to in various
internet-based  marketing  approaches,  and  since  strategy  it  is
important to get used to and follow the pace of all changes in
internet marketing basic for sustainable competitive benefits.

The most common comparisons are made between digital
marketing and internet marketing. These two terms are similar,
but not synonymous. Digital marketing, also known as internet
marketing, online marketing, web marketing, or data-driven
marketing, is  a  collective  term  for  a  group  of  marketing  and
processes that use all available digital channels and internet
technology. Promote your brand's products and services. Its
development is a direct result of the increasing use of electronic
data and digital media and their impact on the business world.
That's why its development follows primarily the improvement of
the Internet.

Digital marketing is a broad term that includes both online and
offline digital technologies and multiple channels, Internet
marketing is based solely on the internet. Digital Marketing Part
of Channel is “SMS Marketing, Digital Print Advertising, TV
Marketing,  Radio  Advertising,  etc. " Those  digital  marketing     
channels  do  not  necessarily  require  the  internet.  In addition,
Digital and Internet Marketing Cover Web, Search, Social
Media,  Email,  Digital Ads  and  Media  Purchases, and both are
very  effective  in  performing,  analyse,  and  measure  the  overall
impact of your marketing campaign.

In addition to sharing information about the products and
services they use, they are very attracted to multiple options for
sharing information about themselves. The freedoms, spaces and
powers they have acquired in recent years. Online consumers
have a great deal of insight into their satisfaction with marketing
communications and their experience with the products and

services they use. Information without engagement and
entertainment is not enough to bring joy. Consumers are always
looking for special, different, hyper-personalized content that
matches their lifestyle and ideal self-image. They use all the
online options to find the one that best suits their interests.

Social media marketing is "an innovative tool that organizations
use to build very strong public relations relationships with
customers in virtual networks." Social media platforms
(Facebook, Twitter, Instagram, LinkedIn, etc.) are made up of a
large and diverse customer community that is not immediately
available or visible on traditional channels. These groups have
great power in sharing information about the company and its
products, expressing personal opinions and assessing their
experience. Social media sites help improve communication with
all users. And each social media site requires different
approaches, techniques, and marketing strategies. Social media
marketing says, "you are not spreading your story. It's about your
customers. It makes more transparent, gains credibility, and
credibility. Social networks offer great opportunities for
maximum results with minimal investment.

The advent of recent positions like Chief Digital Officer (CDO),
Chief Information Officer (CIO), Chief Technology Officer
(CTO) and diverse others testify how crucial is for an employer
to hold up with developments in virtual age, especially in
phrases of transformation of conventional organizational
structures and cultures. Consulting Organization Russell
Reynolds Associates describes the CDO as an person who
facilitates a employer force boom with the aid of using changing
conventional “analogue” companies to virtual ones, and with the
aid of using overseeing operations withinside the rapidly-
converting virtual sectors like cellular applications, social media
and associated applications, digital goods, as nicely as “wild web-
primarily based totally data control and advertising and
marketing”. Accordingly, in the years ahead, entire advertising
and marketing area should be tailored to the brand new
enterprise climate. Understanding Internet advertising and
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marketing postulates and all of the opportunities of its channels
is the essence of recent age advertising and marketing strategy.

Internet marketing content limitations and risks also depend on
the level of development in the country. First and foremost,
connection costs, connection speeds, credit card availability and

usage restrictions, lack of secure online payment methods,
availability of local content, availability of native language
websites,  physical  products  was  related  to  logistical  failures
related to delivery, and fulfilments.

 

Zyna K

J Socialomics, Vol.11 Iss.4 No:1000119 2


	Contents
	The Role of Internet Marketing-Strategies, Limitations and Possible Risk Factors of Internet Marketing
	DESCRIPTION


