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Abstract
An online study was conducted among 3,183 online newspaper readers of India. The study reveals that majority
of the online news consumers (90 percent) were still reading printed newspapers. It was found that online
newspapers have not much affected the print newspaper circulation. But print has start losing young readers. As per
the study 18 percent of 15-20 age group, 12 percent of 20-30 age group and 8 percent of 30-40 age group readers
have reduced their interest to read print newspapers, they prefer to read online newspapers. The displacement
effect of online media is very low. The older generation above 50 years read both the media equally, while 3 percent
readers of 40-50 age groups have reduced use of print newspaper. While gender wise young male (15-20) readers
have reduced interest on print media more than women readers, 21 percent by male and 14 percent by women
readers. Popup ads are the most irritating thing on the online newspapers.
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Introduction
Media research shows the decline in print newspaper readership in
America and Europe. Media publication shifted to online editions
because of a decline in advertising revenues [1].
Mass media was affected by new technologies much before the
emergence of Internet technology, like TV and radio have changed the
readership habits. Many researchers have investigated the effects of the
new media of their time-for example, Lazarsfeld [2] studied radio and
Belson [3] studied television, both concluding on a limited displacing
effect.
Information and Communication Technologies have grown rapidly
around the world and advance Internet technology have given mass
media a new shape, growth of online media have been noticed in the
last 10 years. According to the OECD, around 5% of all internet visits
are related to reading news online. Now the digital media has become
the inherent part of modern society and become a challenge to the
print media. Many people nowadays are accessing Internet for updated
news in any place and at any time.
Internet is used for several purposes to get information,
entertainment, official work, to connect with friends and relatives
around the world and to do every day routine work. Online
newspapers differ significantly from the print media: Online readers
read from a digital format on computer screen or on smartphone, they
and move around by clicking on links and menu buttons.
They navigate through a virtual space and may run into problems
orienting themselves in the complex net structure [4]. Internet users
throughout the world are now able to read the news within the minute
of the happening. Advances in the mobile technologies, Internet
technologies, and introduction of Smartphone's and wireless networks
are the main factor to give boost to online media. Online media allow
the reader to access the news constantly in real time.
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The Chicago Tribune was the first newspaper, which started online
newspaper after publishing its content in 1992. Whereas Palo Alto
Weekly was the first regularly published online newspaper of the
world, which started in January 1994, provided its full content free of
cost [5]. In 1998 USA today has started paid access to its online
archives; El País has also started charging for articles access in 2002.
However, it was discarded due to the unwillingness of users to pay
online reading.
The beginning of new communication technology (NCT) gave
opportunities and challenges for conventional media [6]. People use
Internet for two purposes, first it is used as mediated interpersonal
technologies, which are for social bonding, relationship maintenance,
problem solving, and persuasion. Second the Internet is used as mass
communication, which is for informational and leisure purposes [7].
The previous studies proved that the use of Internet and computermediated communication is increasing [8-10].
Following the growth in the communication technology, news
portals have played an important role as 24 hours news outlets. The
growth of online newspapers between 2007-09 have resulted decline of
print newspaper circulation 30% in the US, 25% in the UK, and
slightly less in Greece, Italy and Canada [11]. Studies also
demonstrated that main reason for the displacement of media is
functional exchangeability [12-14].
Most of the traditional media television, radio, and newspapers start
converting their news content digitally and started their websites. All
the major newspapers of India have started their e-papers and online
newspapers. As per Internet Live Stats, Internet users around the world
are rapidly growing and 40 percent of the world population has an
internet connection.
The latest research by the internet and mobile association of India
(IAMAI) and IMRB international shows that the Internet usage in
India has gone up by 32 percent from October 2013 to October 2014.
As per the latest report of IAMAI, 402 million people will use Internet
by December 2015; India will overtake the US Internet users. This
research was conducted to examine the online reader’s age group, who
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read print and online newspapers. This study will provide the overview
of displacement of print media among various age group e-readers. It
will help to improve the future of online journalism in India.

Review of literature
The presence of new media is a challenge to conventional media,
especially the printed newspaper [15]. As per the research US
newspaper industry is suffering through what could be its worst
financial crisis since the great depression due to new media [16]. Print
media seem to be losing young readers simply because they want news
on demand, and to control and customize content, time and the
medium itself. In India print media are flourishing [17].
Reading behaviour of online news readers differ from print media:
Reading a newspaper is something they do with pleasure and
sometime during breakfast, in a coffee break after lunch, on the train
or in the subway. In contrast, reading an online newspaper is
something you do in much shorter breaks, perhaps between two emails, usually in your office in the early morning, or during lunch.
Online readers make brief visits to the news sites several times a day
with the expectation of obtaining a quick overview over the latest
events [18].
As per the study Westlund and Fardigh [19] online news has
acquired a stronger position among users over time, gender has the
strongest complementing effect, as men are distinguished users of both
print and online news.
In some research, researchers discussed the newspaper and the
online news site being complementing and displacing when they serve
different needs. One research shows that youths feel, news sites serve
the same needs as newspapers [20,21]. A study suggests that old
patterns of news still prevail and that the best predictors of frequency
and sophisticated use of the Internet are young age, high income, and
high level of education [22].
In a recent study, "Is Print Really Dying? The State of Print Media
Use in Europe" finds that print media is still an important media in the
new communications environment among European audiences [23].
This research attempts to investigate the online newspapers
popularity, frequency of the Internet usage for online news and what
kind of news readers prefer. The gap is a considerable issue for the
betterment of the online media. Why do online news readers are
growing? This is the main purpose of this research project.

effect of online newspapers in India. It is a most popular method to
study the Internet users. It is a systematic gathering of data from the
audience by sending e-mails to Internet users or posting questionnaire
on social media and web pages. Respondents complete the
questionnaire over the World Wide Web.
Recent developments in the field of communication technologies
have given choice of survey methods. Now with the help of internet on
can do survey through e-mail, Webbased tools and Social media.
Online survey has faster responses and save the time Llieva, Baron,
and Healey [24], researcher can get data from distant locations [25-28].
In recent years an increase of online surveys have noticed for online
studies, presenting scholars with new challenges in terms of applying
traditional survey research methods to the study of online behavior
and Internet use [16,28-30].
Responses of online surveys can be easily checked on the smart
phone. Data can be immediately checked by the researcher via email,
or posted to an HTML document or database file. It helps researchers
to conduct preliminary analyses on collected data while waiting for the
desired number of responses to accumulate [24].
Online surveys are increasing in the last 10 years, conducting web or
online surveys in comparison with other methods is low cost
[24,25,28]. Web surveys have a number of advantages over other
survey methods. They are convenient for respondents to take on their
own time and save the time of a researcher as it is automatically stored
electronically and analysis becomes easier.
For this study questionnaire was created on the Google Forms, a
link of questionnaire posted on social media and mailed on various
online news readers and provided links to the questionnaire on my
own web page for six month July 1 to December 31, 2014. The
questionnaires posed only close-ended questions.
Questionnaire was checked by the other expert’s one senior
journalist of The Tribune Publication and two teachers of Mass
Communication for the validation and reliability of questionnaire.
After that the survey questionnaire was sent to 50 respondents to
measure the reliability of questionnaire through the test-retest
reliability method. The score of test-retest reliability was r ≥ 0.78.
The respondent for this survey were those who have the habit of
reading news online and are of age groups between 15 and above. The
data was collected by a questionnaire using web survey and findings
and conclusions have been drawn based on the survey results.

Objective

Data analysis

Keeping in view the above discussion, the broader objects of the
study was to assess the displacement effect of online newspaper on the
print media. The specific objectives of the study were as follows:

As per the previous studies online news readers are growing rapidly.
Questionnaires were distributed through the internet, using erecourses (e-mail, Facebook, Twitter, and blog) without knowing the
gender of respondents. The Table 1 shows the displacement effect of
online newspapers is very low in India. Only 10 percent of the
respondents have stopped reading the traditional media (newspapers).
While majority (90 percent) of online news consumers is using
traditional media for the news, interestingly women respondents are
reading both the medium higher (4 percent) than men respondent.

•
•
•

How much online newspaper reader read print newspapers?
Who reads more online newspapers?
To find out the problems of online newspaper readers.

Methodology
The study was conducted on the Indian Internet users aged 15 and
over. The online survey method was adopted to know the displacement
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Read print newspaper

Respondent

Percent of respondent

Percent of men (n=2064)

Percent of women (n=1119)

(n=3183)
Yes

2865

90

88

92

No

318

10

12

8

Table 1: Use of print newspaper and online newspaper by men and women.
As 88 percent male are reading news in print medium and online
medium, whereas 92 percent women read news in both the medium.
Age

R

Both R

group

(n=3183)

Male
R

Male Both
R

Wome
n

Women
Both R

R

effect is very low (3 percent) among 40-50 age group readers and above
50 age all are reading both the media.
As per the survey, most of the (90 percent) online readers are also
using traditional media along with digital media for the news. Online
news readers are growing around the world, because readers can access
all kind of media from the Internet. Earlier readers were totally
dependent on a single daily newspaper, radio or TV channel. Now all
the traditional media have started their online newspapers (e-papers)
and updating their website regularly with latest news.

15-20

694

571 (82%)

405

320 (79%)

289

251(86%)

20-30

1329

1170 (88%)

832

720 (87%)

497

450
(90%)

30-40

564

519 (92%)

406

374 (92%)

158

145(91%)

Conclusion

40-50

354

340 (97%)

235

227 (96%)

119

113(95%)

50-above

242

242 (100%)

186

186 (100%)

56

56
(100%)

Internet users in India growing very fast in India, as per the latest
report of Internet and Mobile Association of India, India will overtake
the US (as the second largest base) it will touch 402 million users by
December 2015. As per the research by US based research firm
eMarketer (2014), India will overtake the US as the second largest
market for Smartphone in the world by 2016. With the help of Internet
on mobile phones (Smartphone), online news can be read anytime and
anywhere.

(R- Respondents)

Table 2: Age and gender wise online newspaper readers.
The Table 2 shows the younger age groups readers are much active
in online news, as 82 percent respondent of 15-20 age group are
reading online newspapers and print medium, 18 percent youth have
reduced using print media. While 88 percent readers of 20-30 age
group reading both the media, followed by 30-40 age group (92
percent), 40-50 age group (97 percent) and 50 above age group (100
percent) reading both the medium. Furthermore, although
significantly more young women reported reading print newspapers
more than young men. 86 percent women readers of 15-20 age group
read both the media, while in this age group men readers are 79
percent.
Response

Frequency (n=3183)

Slow internet speed

37%

Heavy content

30%

Lot of advertisements

38%

Popup advertisement

70%

Table 3: Problems during reading the online newspapers.

Discussion
The study reveals that young people have reduce the usage of
traditional media. As per the study younger 15-20 and 20-30 year age
bracket readers read less print media, they read more online news. But
young women news readers are using both the media more than male,
86 percent and 79 percent respectively. Whereas the displacement
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We can say despite the growth of Internet users in India
displacement effect of online media is very low. In the Western world,
newspaper circulation is drastically going down, many news
organisations have stopped printing the newspapers, and they only
provide the news on their websites. But in India print media has
maintained its place. They have started their on-line portals or websites
that provide news as well.
Young generation is among the first to adopt new technologies,
similarly in the media, they are keen to read news from online
newspapers. As per this study 21 percent younger (15-20 age group)
generation has reduced the use of traditional media (newspapers), this
gap will increase in coming years in India as younger generation is
using Internet from early schooling. They want news on demand, for
latest news most of the people heavily rely on search engines. Whereas
print newspapers provide news on next day. This is a significant
disadvantage of printed newspapers in relation to news sites with
respect to the fact that these present yesterday’s news and charge for it
[31,32].
The decline of younger reader interest on the printed newspaper in
India is also a big threat to Indian media industry. As Internet (online
newspapers) may have destroyed the western countries newspaper's.
But in India the print media is in safe position, they have started crossmedia production of news in both print and digital format.
They should publish maximum news related to the youth, and
writing style also be used as per the younger generation need. Reporter
should make stories shorter and pay attention to what is hot on social
media, according to the need of the day, they should generate the news
content.
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Newspaper has faced similar threat when radio and television media
was introduced, but despite the growth of TV and Radio media
newspapers is still popular in India. Similarly online media has not
much affected the print newspaper circulation. People are using online
newspapers as complimentary to the newspapers. In India both the
newspaper, online and print are growing. Whereas is Western world
print media is dying and online is flourishing.
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