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Interest in intradermal injection is growing due to interest in dose sparing and the immunogenicity of the dermal layer along 
with other factors. There are currently over 60 ongoing trials evaluating intradermal injection and the first intradermal 

vaccine for flu has been on the market for 3 years. Adoption of intradermal injection has been slow due to the difficulty in 
learning and mastering The Mantoux technique. Realizing the need for simpler, cost effective and more reliable intradermal 
injections, we developed an injection guide for minimizing the variability and complexity of the Mantoux technique, thereby 
providing predictable, reproducible bleb formation. The guide assures that the ideal angle and depth of needle insertion for 
successful intradermal injections. Results from West’s clinical trials show the success of the novel injection guide while market 
research has shown a high level of nurse satisfaction with the technique and a preference for the guide over the standard 
needle and syringe. Developing an intradermal vaccine requires a reproducible technique, understanding of the dose response 
relationship of both IM and ID injection, and clinical trials to prove protection compared to the standard of care.
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